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Dear  Recr uit er s,  
 
“The War  f or  Talent ” is an expr ession used quit e of t en when discussing t he 
r ecr uit ing needs of  I ndiana St at e Agencies.  But  what  exact ly ar e people 
r ef er r ing t o when t hey use t his phr ase?  Could it  be… 

• That  t he aver age lengt h of  t ime an employee st ays in a j ob keeps 
shr inking while t he aver age age of  t he wor kf or ce keeps incr easing? 

• That  t her e ar e less people available t o f ill a gr owing number  of  
posit ions, on t op of  t he f act  t hat  Baby Boomer s make up 78 million 
wor ker s while t her e ar e only about  58 million Gener at ion Xer s in 
t he wor kf or ce? 

• That  over all gover nment  employment  has expanded by 14% in t he 
90’s wit h a wor kf or ce aging mor e r apidly t han t he pr ivat e sect or  
wor kf or ce? 

• That  t he pr opor t ion of  older  gover nment  wor ker s aged 45 t o 64 
has r isen f r om 36.8% in 1994 t o 41.7% in 1998? 

 
Act ually all of  t hese st at ist ics r esult  in our  “War  f or  Talent ”.  One of  t he 
best  ways t o wor k t he r ecr uit ing pr oblems is t o develop a succession plan 
while at  t he same t ime obt ain new t alent  t hat  can be gr oomed int o 
t omor r ow’s leader s.  Ther e ar e 95 accr edit ed colleges and univer sit ies in t he 
st at e of  I ndiana and t hey ar e a huge r esour ce f or  new t alent .  The next  f ew 
pages will pr ovide inf or mat ion on ef f ect ive college r ecr uit ing st r at egies, 
t ypical ser vices pr ovided by campuses t o employer s, and t he ser vices 
pr ovided by t he schools in I ndiana on an individual basis.  We hope t his 
inf or mat ion is valuable and wor t hwhile in your  “War  f or  Talent ”! 
 
 
 
The SPD Employment  Team 
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Typical Services Provided by Career Services Of f ices 
 

J ob Post ings 
Whet her  your  posit ion is post ed on t he car eer  cent er  websit e, in a binder , 
on a bullet in boar d, in a mass e-mail t o all st udent s, or  in t he campus 
newslet t er , st udent s will see it  and you will r each your  t ar get  audience.  We 
suggest  if  t he school is on a lar ger  scale t hat  you cont act  pr of essor s or  
deans of  specif ic pr ogr ams t o f ocus on a specif ic maj or .  J ob Post ings ar e 
t ypically f r ee…one of  t he f ew places t o post  a j ob t hat  is f r ee anymor e. 
 
Resume Sear ches 
Really only t he st at e-of -t he-ar t  car eer  cent er s will have a dat abase of  
r esumes f or  you t o access online and t her e ar e quit e a f ew in I ndiana.  For  
t hose t hat  don’t , you can usually have r esumes f axed or  e-mailed.  Be 
f or ewar ned (in or der  t o avoid r esume over load) t o have specif ic 
char act er ist ics det er mined ahead of  t ime like Maj or , GPA, Gr aduat ion Dat e, 
or  Number  of  Relevant  I nt er nships. 
 
Car eer  Fair s 
Want  mor e bang f or  your  buck?  At t end car eer  f air s.  This is an inexpensive 
way t o pr omot e employment  wit hin your  agency while gat her ing r esumes of  
gr eat  candidat es.  I t ’s also a way t o get  a f ir st  impr ession of  a candidat e 
bef or e t hat  int er view.  Car eer  Fair s usually do cost  money t o at t end, but  not  
much.  Be sur e t o ask if  public sect or  employer s get  a discount .  Ther e ar e a 
couple of  schools t hat  have t eamed up t o cr eat e t he I ndiana College Car eer  
Consor t ium (keep r eading t her e’s mor e inf o on t his lat er ). 
 
Pr esent at ions 
This one is our  f avor it e!  Ther e ar e a var iet y of  ways you can pull t his of f  
and it  is ext r emely successf ul.  Team up wit h a pr of essor  or  on-campus 
or ganizat ion t hat  is r elat ed t o your  agency (f or  example SPD goes t o an HR 
class ever y f all at  Ball St at e) and of f er  t o come t o a class or  meet ing.  You 
will have t he undivided at t ent ion of  a r oom f ull of  car eer -hungr y, soon-t o-
be-gr aduat es who will be shoving t heir  r esumes down your  t hr oat .  You might  
want  t o br ing an “exper t ” on a cer t ain t opic t hat  can shar e t heir  exper iences 
and t hen you plug employment  at  t he end.  This can be ver y inf or mal and it ’s 
always f r ee! 
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On Campus I nt er views 
Anot her  gr eat  way t o get  mor e bang f or  your  buck!  Ok, well not  r eally buck 
because On Campus I nt er viewing is usually f r ee, t hat ’s r ight , f r ee.  You can 
schedule a day wher e you will int er view a var iet y of  st udent s f or  a specif ic 
posit ion on any college campus.  Now, we ar en’t  going t o lie…int er viewing 13 
st udent s in a r ow f or  45 minut es each can be ext r emely exhaust ing, but  
you’ll pr obably f ind 3 or  4 f ant ast ic candidat es in t hat  one day.  One t hing t o 
keep in mind, ever y st udent  you int er view will expect  some sor t  of  wor d 
(let t er , email, phone call) r egar ding t heir  st at us.  I t  is your  r esponsibilit y t o 
keep in cont act  wit h t he candidat es t hat  you int er view on campuses. 
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College Career Center Consort ium 
 
The Univer sit y of  I ndianapolis Car eer  Ser vices Of f ice is a f ounding member  
of  a consor t ium of  most ly pr ivat e schools f r om ar ound I ndiana t hat  sponsor  
t hr ee r ecr uit ment  f air s annually and cooper at e in var ious ot her  ways on 
behalf  of  t heir  st udent s and alumni. The t hr ee r ecr uit ment  event s in which 
st udent s and/ or  alumni f r om all or  some of  t hese schools par t icipat e ar e: 
Account ing I nt er view Day (held at  Mar ian College in lat e Sept ember ), 
College Talent  Recr uit ment  Day (held at  t he I ndiana Convent ion Cent er  in 
Febr uar y), and Teacher  Candidat e I nt er view Day (held at  t he Univer sit y of  
I ndianapolis in lat e Apr il). 
 
The inst it ut ions t hat  make up t his consor t ium and t heir  car eer  ser vices or  
univer sit y Wor ld Wide Web sit es, wher e applicable, ar e: 
 

Ander son Univer sit y:www.ander son.edu/ car eer /  
But ler  Univer sit y:www.But ler .edu/ www/ car eer /  

DePauw Univer sit y:www.depauw.edu/ cpl/ car eer .ht m 

Ear lham College:www.ear lham.edu/ ~car eer /  

Fr anklin College:www.f r anklincoll.edu/ saf web/ car web/ index.ht ml 
Hanover  College:www.hanover .edu/ car eer -cent er / home.ht m 

I ndiana Univer sit y Pur due 
Univer sit y I ndianapolis:

www.I UPUI .edu/ %7Ecar eer /  

Mar ian College:www.mar ian.edu/ car eer ser vices 
St . J oseph’ s College:www.saint j oe.edu 

Taylor  Univer sit y:www.t aylor u.edu/ upland/ depar t ment s/ car eer dev/  
Univer sit y of  I ndianapolis:www.uindy.edu/  

Wabash College:www.wabash.edu/ ser vice/ car eer /  
 
  



 6

Developing that  Sales Approach and Market ing St rategy 
 
Like any ot her  pr oj ect  it ’s impor t ant  t o go on campus wit h a plan and a 
st r at egy f or  t hat  plan.  Wit hout  or ganizat ion and knowledgeable r ecr uit er s 
it  will become evident  quit e quickly t hat  you ar e not  ser ious about  your  
r ecr uit ing ef f or t s.  St even St ebbins, SPHR of f er s an excellent  plan f or  
r ecr uit ing success… 
• Know t he pr of ile – When going on campus have specif ic j obs in mind t hat  

you’d like t o f ill and know t he pr of ile of  t he ideal candidat e f or  t hat  
posit ion… 
• What  ar e t he minimum qualif icat ions f or  t he posit ion?  Would a 

st udent  need mor e wor k exper ience aside f r om t heir  bachelor ’s or  
mast er ’s degr ee? 

• Descr ibe t he ideal candidat e.  I s t her e a cur r ent  employee who 
models what  you’r e seeking (if  so, t hey’d be good t o t ake on campus)? 

• Descr ibe t he char act er ist ics of  ot her s who have been successf ul in 
t his r ole. 

• What  immediat e and long-r ange challenges will t his new hir e f ace? 
• Det er mine your  sour cing plan – Once you have det er mined t hat  college 

campuses will be your  best  sour ce f or  specif ic posit ions, you’ll have t o 
ident if y which campuses ar e t he ult imat e sour ce.  Ther e ar e 98 colleges 
and univer sit ies in I ndiana and nobody expect s you t o hit  all of  t hem.  
This is an oppor t unit y f or  you t o do a lit t le r esear ch and ident if y 3 t o 10 
t ar get  schools based on locat ion, cur r iculum, cult ur e of  st udent  
populat ion, et c.   Nar r owing your  r ecr uit ing ef f or t s down t o a f ew t ar get  
schools will make t he pr ocess much mor e manageable and successf ul.  
Once you’ve ident if ied your  t ar get  schools… 
• I nvent or y your  agency t o f ind out  who has alma mat er s wher e (people 

love going back t o t heir  alma mat er  t o r ecr uit —t hat  whole nost algia 
t hing) and also who is int er est ed in par t icipat ing in your  r ecr uit ing 
ef f or t s. 

• Cont act  t he car eer  ser vices of f ice of  each school t o be put  on t heir  
mailing list  f or  r ecr uit ing event s. 

• Begin put t ing t oget her  a list  of  cont act s f or  each school (combinat ion 
of  pr of essor s f or  class pr esent at ions and of f icer s of  on-campus 
or ganizat ions).  

• Det er mine your  sales appr oach – This is key.  Her e is your  oppor t unit y t o 
get  all of  your  r ecr uit er s on boar d so t hat  t he inf or mat ion conveyed t o 
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t he candidat es is consist ent .  I dent if y t he plusses and minuses of  t he 
posit ions, your  agency, st at e gover nment , and locat ion.  As a t eam, how 
will you discuss each issue?  You must  t hink like your  t ar get  audience and 
t hen t ailor  your  pr esent at ion and discussions t o t hem.  I t ’s ver y 
impor t ant  t o avoid misr epr esent ing r ealit y - we all know t hat  ever y 
oppor t unit y has downsides, but  use good j udgment  in how you discuss 
t hem.  Our  advice…be open, honest , and knowledgeable.  The candidat es 
will not ice and ult imat ely r espect  you and your  agency f or  it . 

• Plan and manage r esour ces – Bef or e you st ar t  pounding t he pavement  and 
hit t ing t hose campuses, make sur e you have t he r esour ces t o handle t he 
volume of  r esume r eviews, scr eens, and f ollow ups wit h candidat es.  
Ther e is not hing wor se t han leading on a candidat e and t hen not  f ollowing 
up.  Also keep in mind t hat  you ar e compet ing f or  t his t alent  wit h ot her  
companies so t he minut e you dr op t he ball, anot her  r ecr uit er  will be 
r ight  t her e t o pick it  up.   
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I ndiana St at e Gover nment  – St at e Per sonnel Depar t ment  
J ob Post ing 

 
Agency: St at e Per sonnel Depar t ment  
Depar t ment : Applicat ion and Select ion 
St at e Tit le: Pr ogr am Coor dinat or  4/ Recr uit er  

J ob Code: 2WM4 

Requisit ion #  /  Post ing # : 0118-016000 
Locat ion: I ndianapolis 
Salar y: Minimum Annual Salar y $XX,XXX 
Applicat ion Deadline: Fr iday J anuar y 5, 2001 
 
J ob Descr ipt ion: This posit ion is wit h t he Employment  Division of  t he I ndiana St at e 

Per sonnel Depar t ment  (SPD).  SPD is a Human Resour ces Consult ing/ Administ r at ive agency 
f or  t he ot her  I ndiana St at e Agencies.  As a Pr ogr am Coor dinat or  4/ Recr uit er  f or  SPD, you 
will wor k wit h ot her  St at e Agencies t o help t hem in over coming st af f ing obst acles, evaluat e 
candidat e applicat ions, and wor k wit h t he public in answer ing employment  quest ions.  

 
Minimum Qualif icat ions: This posit ion r equir es f our  (4) year s of  pr of essional wor k 

exper ience in Pr ogr am Coor dinat ion, Development , I mplement at ion, or  r elat ed exper ience.  
However  accr edit ed college t r aining may subst it ut e f or  t he r equir ed exper ience on a year -
f or -year  basis (i.e.  Bachelor ’s Degr ee subst it ut e f or  t he all of  t he r equir ed wor k 
exper ience). 

  
Benef it s: The St at e of  I ndiana of f er s a var iet y of  excellent  and af f or dable benef it s t o 

employees.  These benef it s include: medical, dent al, vision, and lif e insur ance; plus paid 
vacat ion, sick, per sonal days and holidays.  Ther e ar e t wo r et ir ement  plans available: Public 
Employees’ Ret ir ement  Fund and Def er r ed Compensat ion.  For  mor e det ailed inf or mat ion 
please check out  t he benef it s page on t he web sit e at : www.I ndianaSt at eJ obs.or g.     
 
Applicat ion Pr ocess: To be consider ed f or  t he posit ion a st at e applicat ion must  be 

complet ed.  The applicat ion and addit ional wor k exper ience page can be downloaded.  To 
download t he applicat ion go t o ht t p:/ / www.I ndianaSt at eJ obs.or g/ ht ml/ app.ht ml 

 
Please submit  t he applicat ion t o: St at e Per sonnel Depar t ment , 402 W. Washingt on 

St r eet , I ndianapolis, I N 46204, f ax: 232-3089 or  by e-mail j obs@spd.st at e.in.us by 
J anuar y 5, 2001. 

 
Addit ional Comment s:  The ideal candidat e will gr aduat e wit h a Bachelor ’s Degr ee in 

Human Resour ces in December  2001 wit h a 2.8 GPA or  higher . 
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PACKAGI NG A WI NNI NG OFFER FOR COLLEGE 
GRADS  

By Andrea C.  Poe  
Nowher e is t he labor  mar ket  t ight er  t han it  is on college campuses. 
Companies looking t o lur e soon-t o-be gr ads ar e up against  st eep compet it ion. 
Accor ding t o t he Nat ional Associat ion of  Colleges and Employer s, campus 
r ecr uit ment  has incr eased 14.5% over  last  year , wit h a f ur t her  j ump 
expect ed in t he f all of  2000.  
Wit h so many companies vying f or  t alent , r ecr uit er s must  f ind ways t o st and 
out  f r om t he pack. The best  way t o do t his is wit h an eye-cat ching of f er . An 
of f er  is no longer  about  salar y, but  about  combining a myr iad of  benef it s and 
per ks t o cr eat e an ent icing package.  
Bef or e you can design a winning package t o at t r act  gr ads, you f ir st  need t o 
know what  t hey want . Her e ar e t en element s t hat  should be included in any 
of f er , r anked in or der  of  impor t ance:  

1. Salar y: Cont r ar y t o t he convent ional wisdom of  t he past  f ew year s, 
younger  employees do car e about  salar y. Compet it ive companies of f er  
compet it ive salar ies. Cur r ent  baseline salar ies r ange f r om $35,000-
50,000, mor e f or  I T r ecr uit s. Younger  wor ker s f igur e if  t hey’ r e going 
t o give t he company 40 t o 50 hour s a week, t hey should be well 
compensat ed. However , while you need t o be in t he ballpar k wit h 
salar y, if  you’ r e not  t he highest  bidder  you may st ill have a shot . I t  all 
depends upon how well developed t he r est  of  your  of f er  is.  

2. Lif est yle Per ks: "Feel good" per ks r ank at  t he t op of  t he list  of  
consider at ions. Flex-t ime, gener ous vacat ion t ime, concier ge ser viced, 
pet  insur ance, f r ee massages, and t he like r eally do mat t er  t o gr ads. 
These kinds of  per ks show employees t hat  t he company r ecognizes 
t hat  t hey’ r e whole people, not  j ust  wor ker s. St udent s have had t he 
good lif e in college. I n an economy t his st r ong, t hey ar en’ t  about  t o 
give t hat  up. Companies t hat  of f er  a var iet y of  qualit y of  lif e per ks 
will have an easier  t ime r ecr uit ing (and r et aining) young t alent .  

3. Company Cult ur e: Younger  wor ker s say t hey’ r e looking f or  a "cool" 
company cult ur e. Def ining "cool" can be t r icky. You eit her  get  it  or  you 
don’ t . Even if  your  company is mor e f or mal and t r adit ional, you can 
st ill compet e. Highlight  camar ader ie among employees. Spor t s leagues 
and ot her  company r ecr eat ion pr ogr ams scor e big wit h gr ads so if  
you’ ve got  t hem, f launt  t hem. I f  not , t hink about  est ablishing some. 
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Most  of  all, gr ads want  t o wor k wit h high ener gy people. When 
r ecr uit ing on campus, br ing your  most  dynamic employees, r egar dless 
of  t heir  age.  

4. Pr of essional Development : New r ecr uit s know t hat  t he aver age t enur e 
f or  a j ob is 18-24 mont hs. Their  gr eat est  f ear  is t hat  t hey will wind 
up wit hout  mar ket able skills once t hey leave your  company. St udent s 
want  pr of essional development , cour ses t hat  t hey can t ake on t he 
company’ s dime and on company t ime. Smar t  companies of f er  
cont inuing educat ion t o all employees; even t hose whose j obs don’ t  
r equir e advanced t r aining.  

5. Challenges/ Upgr ades: Soon-t o-be gr ads say t hat  a challenging wor k 
envir onment  is an impor t ant  f act or  in signing wit h a company. They 
under st and t hat  at  22 year s old it ’ s unlikely t hey’ ll know exact ly what  
it  is t hey’ ll want  t o do wit h t he r est  of  t heir  lives. They want  t o wor k 
f or  a company t hat  will of f er  t hem oppor t unit ies t o gr ow. The best  
way t o addr ess t his issue t o ensur e t hat  t hey’ ll be assigned a var iet y 
of  pr oj ect s wher e t hey can explor e t heir  int er est s and pur sue t heir  
pr of essional goals.  

6. St ocks & I PO’ s: This par t  of  t he package is cr ucial when r ecr uit ing 
I T. I n t he age of  t he inst ant  millionair e, t ech st udent s ar e savvy. Even 
if  t hey have doubt s about  t he big payof f , t hey want  t heir  chance. I f  
you can’ t  of f er  some owner ship, you’ r e going t o have t o compensat e 
by heavily padded ot her  element s of  package, par t icular ly salar y. I f  
you’ r e in anot her  f ield, t her e’ s f ar  mor e leeway. Gr ads say st ock 
opt ions ar e a nice per k, but  t hey’ r e not  at  t he t op of  t heir  list  of  
must -have’ s. I f  you can of f er  st ock opt ions, by all means do. I f  you 
cannot , t her e’ s r oom t o compet e on ot her  f r ont s.  

7. Signing Bonuses: I n some indust r ies like I T, engineer ing and 
account ing, t hey’ r e a must . I n f act , no I T st udent  will t ake a ser ious 
look at  a company t hat  doesn’ t  of f er  one. Though t hey r ange 
anywher e f r om $1,000-10,000, most  r un about  $3,500. However , 
signing bonuses r ank last  wit h st udent s in ot her  f ields. I t  isn’ t  t hat  
t hey wouldn’ t  like a signing bonus; it ’ s j ust  t hat  t hey don’ t  yet  expect  
t hem.  

8. Communit y invest ment : Many st udent s want  t o wor k f or  gener ous 
cor por at ions t hat  give back t o t he communit y. I n addit ion t o t heir  own 
philant hr opic wor k, some companies ar e showing suppor t  f or  
employees by exchanging donat ions f or  volunt eer  hour s. For  inst ance, 
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if  an employee volunt eer s 100 hour s wor king wit h a char it y, t he 
company will donat e $ 500 t o t hat  char it y. Ot her  companies of f er  a 
cer t ain number  of  paid volunt eer  days so employees can t ake t ime of f  
t o suppor t  causes and gr oups t hey car e about . I f  your  company has 
pr ogr ams like t hese or  does char it able wor k, br oadcast  it . Young 
wor ker s car e.  

9. Healt h Benef it s: For  st udent s, most  of  who have never  had t o deal 
wit h ser ious medical issues of  any kind, t hese benef it s ar en’ t  high on 
t heir  pr ior it y list . St udent s expect  some level of  cover age, but  do not  
place much value on t he kind of  pr ogr am of f er ed. I f  you have limit ed 
t ime wit h a candidat e, playing up even t he best  of  healt h plans is 
pr obably a wast e of  t ime. Keep it  shor t  and sweet .  

10. Ret ir ement  Benef it s: These benef it s f all on deaf  ear s. Ret ir ement  is 
t oo f ar  down t he pike f or  young r ecr uit s t o r eally car e. They’ ve been 
t aught  t o ask about  401Ks, but  under st and lit t le about  t hem, and 
gener ally car e even less. You can summar ize t hese benef it s, but  don’ t  
use t hem as bait . These candidat es haven’ t  even cashed t heir  f ir st  
paychecks. They cer t ainly ar en’ t  int er est ed in hear ing about  t heir  
last .  

 

Thanks t o Andr ea C. Poe f or  cont r ibut ing t his ar t icle. Ms. Poe is a 
f r eelance wr it er  specializing in Human Resour ce and Management  
issues. I t  is int ended as inf or mat ion only and is not  a subst it ut e f or  
pr of essional or  legal advice.  

For  mor e inf or mat ion on t his subj ect , send an e-mail t o t he SHRM 
I nf or mat ion Cent er  at  inf ocen@shr m.or g.  

This paper  was f unded t hanks t o a gener ous gr ant  f r om t he SHRM 
Foundat ion.  
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GENERAL JOB SEARCH WEBSI TES 
 
Accor ding t o t he Univer sit y of  St . Fr ancis, st udent s ar e going t o t hese sit es 
t o j ump st ar t  t heir  car eer s.  I f  t hey’r e t her e, we should be t her e t oo… 
 
ht t p:/ / www.j obt r ak.com/ The lar gest  j ob list ings and r esume dat a base f or  college 
st udent s and alumni.  
 
ht t p:/ / www.CampusCar eer Cent er .com The wor ld’ s lar gest  campus j ob f air !  
 
ht t p:/ / www.collegegr ad.com especially helpf ul in locat ing ent r y level j obs f or  new 
college gr aduat es nat ionwide. 
 
ht t p:/ / www.j obweb.or g f or  j obs, j ob sear ch, and indust r y inf or mat ion, car eer  
planning r esour ces, human r esour ces, st af f ing pr of essionals, and car eer  ser vices 
pr of essionals. 
 
ht t p:/ / www.st udent cent er .com r esear ch 35,000 + companies, conquer  t he vir t ual 
int er view, explor e your  f ut ur e cit y, st at e, and count r y. (Ot her  ser vices available.) 
 
ht t p:/ / www.car eer campus.com f or  car eer  planning, r esume submission, employer  
inf or mat ion, r esume sear ches, j ob list ings, and ot her  oppor t unit ies. 
 
ht t p:/ / www.helpwant ed.com This sit e is available t o college st udent s seeking bot h 
ent r y- level and advanced car eer  oppor t unit ies. Sit e is available at  no cost  t o t he 
j ob seeker s.  
 
ht t p:/ / www.f or t waynecar eer s.com Gr eat er  For t  Wayne, I N ar ea j ob post ings wit h 
links t o j ob oppor t unit ies in ot her  r egions of  t he U.S.A.  
 
ht t p:/ / www.indianast at ej obs.or g Check out  t he lat est  j ob list ings all over  t he st at e 
of  I ndiana.  
 
www.j obver t ise.com/ sear ch Sear ch over  50,000 j obs and post  your  r esume. 
 
www.j obs.com/ j obsear ch Their  mot t o: When you love what  you do, you’ r e alive!  
 
www.j obnext .com The J obNext  Car eer  Net wor k pr ovides j ob sear ch, r esume, and 
j ob post ing ser vices.  
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www.hir enet .net  Hundr eds of  employment  oppor t unit ies post ed by employer s 
int er est ed in candidat es f r om t he For t  Wayne, I N ar ea.  
 
www.CollegeJ obBoar d.com Specif ically designed t o help st udent s and alumni f ind 
f ull- t ime j obs, par t -t ime j obs, and int er nships.  
 
www.j obsonline.com Nat ional j ob list ings ar e a f eat ur ed par t  of  t his f r ee ser vice, 
including inf or mat ion r egar ding pr oduct s and ser vices which may be of  int er est  t o 
you.  
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
* This list  was pr ovided by Univer sit y of  St . Fr ancis at  
www.sf .edu/ car eer s/ j ob_sear ch_int er net _websit es.ht m 
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TOP TEN JOB SI TES 
 

# 1 ht tp:/ / www. monster. com Has over  200,000 j ob list ings and ever yt hing f r om 
company r esear ch t o chat  r ooms. I t  can be per sonalized t o your  needs and is easy 
t o use. 
 
# 2 ht tp:/ / www. careerbuilder. com Sear ch f r om over  1,000,000 j ob list ings or  have 
t heir  "Per sonal Sear ch Agent " e-mail a j ob t o you. I t  also includes ar t icles on wor k 
and j ob r esour ces. 
 
# 3 ht tp:/ / www. headhunter. com Cont ains over  175,000 list ings and allows you t o 
post  your  r esume f or  f r ee. 
 
# 4 ht tp:/ / www. careermosaic. com Has j ob list ings and j ob r esour ces along wit h 
many links t o online car eer  f air s and t o indust r y specif ic j ob list ings. 
 
# 5 ht tp:/ / www. careermag. com Of f er ing j ob list ings, employer  list ings, a r esume 
bank, a message boar d, and links t o j ob f air s. Also have f eat ur e ar t icles and hot  
t opics. 
 
# 6 ht tp:/ / www. hot jobs. com Has an ef f icient  sear ch engine and allows you t o post  
your  r esume online. Has a f eat ur e t hat  e-mails new j obs t o you. 
 
# 7 ht tp:/ / www. careermart . com J obs can be sear ched manually or  you can have 
t he sit e not if y you when a j ob is f ound. I t  also has links t o news sour ces and chat  
r ooms. 
 
# 8 ht tp:/ / www. nat ionjob. com Sends e-mail not if ying you of  any new j obs t hat  f ir  
your  cr it er ia. Also has j ob r esour ces and employer  list ings. 
 
# 9 ht tp:/ / www. careers. yahoo. com Of f er s over  360,000 j ob list ings, a place t o 
post  your  r esume, and count less ot her  r esour ces. 
 
# 10 ht tp:/ / www. jobsleuth. com Sear ches many j ob dat abases on t he net  and 
r et ur ns r esult s f r om most  of  t hem--pay ser vice r et ur ns f r om all dat abases list ed. 
 
 
 
 
 
* This list  was pr ovided by Univer sit y of  St . Fr ancis at  
www.sf .edu/ car eer s/ j ob_sear ch_int er net _websit es.ht m 
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TOP TEN ENTRY LEVEL JOB SI TES 
 

# 1 ht tp:/ / www. collegegrad. com Many ent r y level and int er nship j ob post ings ar e 
available her  f or  college st udent s and r ecent  gr aduat es. Many j ob r esour ces also 
available. 
 
# 2 ht tp:/ / www. jobt rak. com Focuses on ent r y- level j obs and of f er s r esour ces f or  
t he j ob pr ocess. An online r esume post ing is also available. Requir es login I D and 
passwor d. 
 
# 3 ht tp:/ / www. jobdirect . com Requir es t hat  you r egist er  and f ill out  an online 
r esume, but  wit h t hat  inf or mat ion, t he sit e will aut omat ically f ind a j ob f or  you and 
will e-mail a not if icat ion. 
 
# 4 ht tp:/ / www. nextmag. com Amazing gr aphics. web magazine aimed at  college 
st udent s wit h j ob sear ch, j ob inf o, and ot her  r elevant  mat er ial. Some sect ions 
r equir e paid r egist r at ion. 
 
# 5 ht tp:/ / www. jobweb. com Concent r at es on ent r y- level posit ions and has user -
f r iendly sear ch capabilit ies. I t  is r un by NACE (Nat ional Associat ion of  Colleges and 
Employer s). 
 
# 6 ht tp:/ / www. studentcent ral. com J ob list ings and an online r esume post ing 
f eat ur es ar e available. List s hot  employer s and has links t o j ob f air s. 
 
# 7 ht tp:/ / www. campusmonster. com Feat ur es a sear ch f or  ent r y- level j obs and 
int er nships. Ar t icles, r esour ces, and f eat ur es (like Q&A sect ion) dir ect ed t owar d 
t he college st udent s ar e available. 
 
# 8ht tp:/ / www. careerbuilder. com/ commcel. html Of f er s an ent r y- level and 
int er nship j ob sear ch as well as t ips on get t ing st ar t ed and a planning guide. 
 
# 9 ht tp:/ / www. adguide. com Links t o company j ob post ings and t o r esume and j ob 
r esour ces. 
 
# 10 ht tp:/ / www. coolworks. com For  individuals looking f or  a "cool" summer  j ob, like 
wor king at  a camp, amusement  par k, or  nat ional par k 
 
* This list  was pr ovided by Univer sit y of  St . Fr ancis at  
www.sf .edu/ car eer s/ j ob_sear ch_int er net _websit es.ht m 
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